






THE Backdrop
Miami is America’s fifth largest metropolitan area with a population 
of over 5 million residents. It offers a variety that goes far beyond sun 
and sand, encompassing world famous nightlife and world-renowned 
art galleries, with first-class hotels and a unique architectural style 
that makes it one of the world’s most visually distinctive regions.

•	 Ranked as the richest city in the United States, and the world’s 
fifth-richest city in terms of purchasing power according to a 2009 
UBS study of 73 world cities

•	  Serves as the headquarters of Latin American operations for more 
than 1400 multinational corporations.

•	 25% of the world’s wealth is in South Florida during the winter 
season.

•	 In 2010, Miami ranked seventh in the United States in terms of 
finance, commerce, culture, entertainment, fashion, and education. 

•	 The January South Florida clientele is entirely different than the 
clientele for December fairs. Winter residents generally arrive for 
Christmas and remain through Easter.

•	 MIA has quickly become “Miami’s Fair,” with the largest contingent 
of local galleries supporting the fair. They know South Florida 
collectors and attract them to MIA.

•	 The number one cruise passenger port in the world.
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About // Miami, FL

Elisa Turner, Miami Herald Art Critic 

“The Miami art scene 
has blossomed into an 
international destination 
for contemporary art 
lovers... “



Galleries from across the globe, collectors and curators gather in Miami January 12-16, 2012 for the 3rd edition of Miami International 
Art Fair, one of America’s most exciting mid-winter contemporary art fairs. MIA features contemporary art of all media, including 
photography, installations and video. 

Booths range from 229—613 sq. ft. / 21—57 sq. meters.
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Standard booth Prices INCLUDE
• $35 to $45 per sq. ft.
• Booth Lighting
• Exhibitor aisle signage
• Basic booth furniture: glass table and two chairs
• Internet wireless
• Empty crate removal and storage
• 150 VIP Passes to First View & Collectors Preview
• 350 Imprinted Collectors Passes
• Listing in MIA 2012 on-line catalogue and phone app
• Inclusion in Fair Show Guides distributed in the New	York Times,      	    	
   Wall Street Journal, local and regional newspapers

Available at extra costs
• Color painted walls
• Co-op advertising
• Extra walls
• Custom flooring
• Electrical services
• Shelving, closets
• Sculpture pedestals

Exhibitor 
Application

www.expoships.com/how_to_exhibit.html

For more information about exhibiting please 
contact Lee Ann Lester at +1 239 949 5411 

or www.ifae.com

Exhibit // information

Group Exhibition Artists, Cremata Fine Art, Miami
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MIA’s marketing and promotional campaign includes an extensive combination of print 
advertising, direct mail, email, social media, TV and radio.

Over the course of 22 years, the management team has developed and maintained contacts 
with organizations and social groups that are utilized to invite qualified candidates.

IFAE has developed significant and long standing relationships with media partners 
internationally. In addition to our highly targeted and refined collector database, IFAE 
implements media, cultural and financial partners to attract the most sophisticated and high 
net-worth individuals.

MIA’s VIP program includes exciting series of exclusive events, private collector viewings, 
curated museum tours and special receptions. Members of over 45 regional and 50 national 
museums are offered VIP and Collector Program events which includes early First View 
Preview to the fair.

•	 8-page show guides are distributed in the New York Times, Wall Street Journal and 
regional newspapers.

•	 Ads in over 40 arts and lifestyle newspapers and magazines.
•	 Catalogues are sent to museum professionals, Collectors & Connoisseur Committee and 

Designer Committee members in advance of the fair.

•	 Personalized promotional materials including VIP invitations and fair brochures to IFAE 
collector database of over 100,000.

•	 Personalized promotional materials provided to all participating galleries for their client 
mailings.

•	 Extensive email campaigns promoting the fair and related events to IFAE collectors.
•	 Personalized email campaigns provided to all exhibitors, partners and sponsors for their 

client promotions.
•	 Inclusion on all arts calendars.
•	 Banner ads on multiple arts websites.

•	 Weekly social media plan promoting events at MIA through facebook, twitter, google 
buzz, linkedin, and digg.

•	 ABC, CBS, NBC, MSNBC, CNN, CNBC, FOX, NPR

•	 Billboards and banners throughout the city.

Marketing 
And promotion

VIP and Museum 
Collectors Program

Print

Direct mail

Mail 
And online

Social media

TV 
And radio

Outdoor

Promotion // PR

Anthony Spinello, Spinello Gallery, Miami
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2010 (IFAE founded Art Miami in 1991)

SeaFair, docked at the Intercontinental Hotel overlooking Biscayne Bay  in Miami

January 13-16, 2012 // Preview January 12th

30+ galleries exhibiting all forms of contemporary art

Preview Event // Tours, Lectures and Symposiums // Partnership Program // Artist Installations 
Curatorial Exhibition Program // Adjoining Sculpture Park

$45 up to 300 sq. ft. // $40 up to 400 sq. ft. // $35 up to 500 sq. ft.  // psf includes: booth 
lighting, high perimeter, exhibitor sign, table and two chairs, and drayage.

www.expoships.com/how_to_exhibit.html

LeeAnn Lester // +1 239 949 5411 // llester@ifae.com

www.expoships.com

19,000 total // 4,000 attended the Preview

Impressions: print 6,173, 428 // online 2,900,000 // tv/radio 620, 000

15 regional // 6 national // 5 international // 48 online

80+ museum groups, financial institutions, cultural councils, country clubs & resorts

50+ arts & lifestyle publications // 50+ online arts & lifestyle sites

Year Founded

Venue

Dates

Event Focus

Program
At a glance

Pricing

Application
And floorplan

Contact

Fair website

Attendance

Marketing

Press Coverage

Community and
Cultural partners

Media partners

2012 // profile summary

2011 // results summary

“MIA exposed a 
very wide audience 
to a diverse array 
of art that they may 
not have otherwise 
experienced. The fair 
let us spread the 
word of the artists 
we represent. “Pablo de Sousa, 

Galería Aldo de Sousa



FLOOR // PLAN
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